




Welcome to Copenhagen Airport – the gateway to the world and the heart 
of Scandinavia. Join the best airport in Northern Europe with an award-win-
ning shopping center where lounges, shops, restaurants and bars are all situ-
ated under one roof. 

As a partner, you become part of a vision to create an airport in a league of 
its own. Our focus to expand and improve is centered around the Copenha-
gen sense of place, in collaboration with our partners and visitors. 

We take our responsibility serious. CPH has a climate strategy that commits 
us to be an emission-free airport by 2050.

JOIN THE COPENHAGEN 
SENSE OF PLACE
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266,096 30 million+

Copenhagen Airport is the gateway to Northern Europe with more than 30 
million passengers from all over the world passing through the airport each 
year.

In 2018, CPH Airport won the Skytrax World Airport awards for ”Best Airport 
in Northern Europe” and for ”Best Airport Security Screening”.
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CPH 30.3
OSL 28.5
ARL 26.8
HEL 20.8

LARGEST
AIRPORT
IN THE NORDICS
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From architect Vilhelm Lauritzen’s vision in 1939 up to the present, the air-
port’s layout and architecture have been inspired by the best of Scandinavian 
design and culture. With its beautiful wooden floors and the carefully selected 
furniture, the airport feels a bit like home.  

Elegant and practical approaches can be seen in every corner and detail of the 
shopping center. This results in a calm, relaxed and unhurried ambience that 
invites passengers to linger a little longer.  
 
The 2018 expansion opened the shopping center up towards the runways 
creating a perfect space for passengers to take a break to shop or relax in 
familiar surroundings. In the newly opened Gate E, Danish artist have 
decorated the walls with artwork that even make the walk towards the exit 
an experience.
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https://youtu.be/FuCEgTgDC4E
https://youtu.be/CK1rogkGJxk


CONSTANTLY IMPROVING 
THE SHOPPING EXPERIENCE
It is our ambition to create extraordinary and personal shopping experiences – 
both before, during and after the journey. 

We are constantly improving the possibilities for our customers. Tapping into their 
needs, engaging in new activities, and inviting the Copenhagen ambience in to 
the airport. 

Sampling, tasting, trying, touching – we are triggering the senses to awaken travelers’ 
curiosity and encourage them to make the CPH space their own scene.

https://www.youtube.com/watch?v=_7Q6SbRYQqQ&feature=youtu.be


Our one roof terminal is designed to optimize passenger dwell time 
through the shopping center to make the most of their time from 
security to gate.  

With an average of 83,010 passengers a day, this gives your 
business the best opportunity to increase your revenue and engage 
with your customers. 

47,5 min.

77 46 8

5,700 7,900 1,2003,900

Facts and figures on this sheet are from 2019



THE CPH 
BRAND MIX
The CPH brand mix is in a class of 
its own with a combination of clas-
sic and new brands. We welcome 
international brands as well as their 
top Scandinavian counterparts.

This results in a cosmopolitan blend 
of high quality brands and products 
that appeals to every type of pas-
senger.

Nothing is coincidental – every de-
tail is thoroughly analyzed before 
launching new brands, shops or 
spaces. 
We survey customer preferences 
and needs based on flow, buying 
behavior and overall airport experi-
ence.
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WE   
SAINT  
LAURENT
The opening of Saint Laurent in Decem-
ber 2018 marked that CPH has taken 
fashion to the next level. 
 
With their central location alongside 
other power brands, their broad appeal 
to travelers from around the world and 
the minimalistic designs, Saint Laurent 
has had an impressive start at the shop-
ping center.



WE     MIKKELLER
In 2018 a dream came true for Danish entrepreneur Mikkel Borg Bjergsø 
with the opening of Mikkeller Beer Bar at Copenhagen Airport.  
 
Mikkeller serves micro brewed beer to thirsty customers around the 
clock and do it well: in 2019 the bar won the The Airport Food & Beve-
rage Awards 2019 for World’s Best Airport Bar.

 
 

“It was important to me to make the bar something different 
and that it showed a new way of thinking and creating airport 
bars – in quality as well as design”.  
– Mikkel Borg Bjergsø, founder of Mikkeller.

”

https://youtu.be/vr_KTJJVaSc


In order to provide more space and light for 
both passengers and partners, CPH has ope-
ned several new square metres both landside 
and airside. The process is ongoing and new 
projects are constantly in the pipeline.  

The 2018 opening of a new area between 
Gates A and B introduced 24 new shops, bars 
and restaurants, a playground for kids and a 
new seating area.  
 
The current projects are focused on the plan-
ned expansion between Gates B and C. The 
vision is to invite nature and light inside to 
create a spectacular yet calm ambience.

EXPANDING 
COPENHAGEN
AIRPORT

WORK IN PROGRESS
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WORK IN PROGRESS



CPH RETAIL
ACADEMY

HOST
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As a partner in Copenhagen Airport Shopping Center, your 
brand becomes a part of something bigger.  

We offer you the possibility to improve your revenue and 
engage even better with your customers with different 
drivers:

Retail academy
Our retail academy makes it easier for your employees 
to enhance their skills in a CPH context via an e-learning 
programme 

Mystery shoppers 
We have mystery shoppers to help you find ways of 
improving the shopping experience 
 
Chinese guides
As a special service for our Chinese guests, we offer 
wayfinding and personal guide services at the airport



MARKETING 
OPPORTUNITIES
Attention, please! We offer your brand the opportu-
nity to be marketed and promoted on our platforms 
to create awareness and visibility in a CPH context.  

We strive to meet our customers on their home turf 
and thrive on campaigns that take marketing to ano-
ther level.

PLATFORM FACTS 
Digital screens: 511 at 174 locations 

Websites: 800,000 monthly visitors 
 
App: 11,000 daily users 
 
Newsletter: 250,000 active subscribers and 18% 
open rate, 8% click rate

Social media: a total of 240,000 followers on Fa-
cebook, Instagram, Twitter and LinkedIn

https://youtu.be/QU9Hm6eSuZo


https://youtu.be/vr_KTJJVaSc
https://youtu.be/_vNDi5JvvRs
https://youtu.be/dWtdjpgoKFs
https://youtu.be/RQs4Re9bv9Q
https://www.facebook.com/cphairport/posts/2518596274864237
https://youtu.be/biENmGlC1jQ


https://www.instagram.com/copenhagenairport/
https://www.facebook.com/cphairport/posts/2518596274864237
https://www.facebook.com/cphairport/posts/2504246669632531


UNBOX YOUR  
BRAND
Take your brand to the next level. Create events in the CPH event 
spaces that allows you to interact with the travelers and showcase 
your brand in strategically placed areas with high footfall. 

You are (almost) only limited by your imagination. Let us help you 
to make use of the perfect platform to drive engagement and sales 
when launching new brands and products.
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THE CPH 
PARTNERSHIP
We are looking forward to welcoming 
you onboard at Copenhagen Airport. Join 
us in a partnership built on innovation, 
digital possibilities and love of our custo-
mers. 

Your brand is a part of our foundation 
– together we can make it a journey to 
remember. Today as well as tomorrow.
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Key Facts & Figures 2019

Airport info Terminal area

Major building projects

Passenger info

New pier E 

phase 1: 

27,000 m2 
phase 2: 

9,000 m2

New hotel: 

40,000 m2 

New baggage factory: 

10,000 m2

30 million passengers

1925 1939 1940-45 1946 1960 70s 80s 1998 00s 2019

30,300,000

1,800,000
230,000

70,000

16,800,000 82,895
Average number of 
passengers per day  

Passengers rating overall satisfaction 
in top 2 scores  

(4 or 5 = “very good” / “excellent”)  
Source: Airport Service Quality

Overall satisfaction

2019

JUNE
28

Number of days above 100,000 

47

Busiest day  

109,408
passengers

Parkers 37%

86%

Transfer  

19%
Outbound  

42%
Inbound  

39%

Passenger nationalities

Denmark 
35%

Sweden  
13%

Norway  
6%

Europe EU  
28%

Europe Non-EU  
4%

Non-Europe  
14% 

Arrival at CPH by...

247,000 
followers

49,500,000
content views

Social media platforms

Cph.dk

9,125,000
homepage visits 

P

Male 

51%
Female 

49%
Business

33%
Leisure

67%

International

95%
 Domestic

5%
 

Retail
Number of stores

77
5,700 m2

Number of stores

6

Tax Free

3,900 m2

Number of stores

8

Convenience

1,200 m2

Number of units

46

Food & Beverage

7,900 m2

Seamless airport

3.4 minutes 
Average waiting time in security

99.87% 
Share of passengers with 15 minutes or less 
waiting time in security

Most efficient  
airport in Europe
Awarded 14 times in the last 16 years among 
airports with 25-40 million passengers

Climate efforts

Terminal 3 expansion:
80,000 m2 

Number of departing and 
arriving flights 

263,418
Number of 
airlines 

85 

Number of 
long-haul routes 

43 

Freight transported  
through CPH: 

345,000 tonnes 

Number of 
routes 

188 

Average  
load factor 

75%

Top 5 airlines 
(pct. of total passengers) 

1

2

3
4

5

SAS 

34%
Norwegian

17%
Ryanair

7%
EasyJet

6%
Lufthansa

3%

TOP 5 Destinations

1

2

3

4

5

London 
(2.24 million passengers)

Oslo 
(1.50 million passengers)

Stockholm
(1.40 million passengers)

Amsterdam 
(1.11 million passengers)

Paris 
(0.89 million passengers)

Top 5 destinations

Airport employees 
(ID cardholders) 

22,100

1
4

2 3

5

Digital passenger services

Electric  
vehicles  
in the 
airport

Airport  
accreditation
CO2 neutral CPH  
operation

Age

15-29 31%

30-39 22%

40-49 20%

50-59 16%

60+ 11%

Airside  
dwell time

(average dwell time)

Passengers travelling only with
hand luggage

20192010

Passengers checking in online 
(pre-airport arrival)

20192010

Local passengers       

80 minutes

Transfer 
passengers    

135 minutes

9,100 m2

solar panels
Expected yearly energy  
production: 1,600,000 kWh

Bus  3%
Taxi  14%

Metro  27%
Train  33%

Car  23%

Terminal 3 Terminal 2

GO

14% 
of departing 
passengers

C

25% 
of departing 
passengers

D

5% 
of departing 
passengers

E

3% 
of departing 
passengers

B

17% 
of departing 
passengers

A

36% 
of departing 
passengers

45%

29%

17% 60%

48%



57.7%  Copenhagen Airports Denmark ApS (CAD)
 Ontario Teacher’s Pension Plan (OTPP)
 ATP
39.2%  The Danish Government
1.8%    Danish private and institutional investors
1.3%    International private and institutional investors

SHAREHOLDER
INFORMATION
CPH’s shares are listed on Nasdaq Copenhagen in the Large Cap segment, 
which consists of companies with a market capitalization of EUR 1 billion or 
more.

CPH’s investor relations policy is to offer a consistently high level of informa-
tion on CPH’s goals, performance and outlook through an active and open 
dialogue with shareholders, other investors and stakeholders.




